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Vision

To empower every child at Flimby Primary to become a confident, creative, and
responsible digital learner, using technology to enhance learning, wellbeing, and future
readiness.

Strategic Aims
1. Enhance Teaching & Learning

o Integrate digital tools (e.g. SMART Maths, Accelerated Reader, RWI) to
personalise learning.

o Usetechnology to support formative assessment and feedback.

o Promote cross-curricular digital literacy through The Write Stuff and
project-based learning.

2. Promote Digital Wellbeing & Safety

o Embed digital wellbeing into PSHE using resources like Be Internet
Legends.

o Ensure all pupils understand online safety, privacy, and responsible use.

o Engage families in digital safety education through workshops and
newsletters.

3. Support Staff Development
o Provide CPD on effective use of EdTech tools and platforms.
o Encourage peer mentoring and sharing of best practice.

o Usedigital tools to streamline planning, assessment, and
communication.

4. FosterInclusion & Accessibility

o Ensure equitable access to devices and internet for all pupils.

o Use assistive technologies to support SEND learners.

o Promote inclusive digital content and culturally responsive teaching.
5. Strengthen Community & Collaboration

o Collaborate with Netherhall School to align digital skills progression.

o Usedigital platforms to connect with parents and the wider community.



o Celebrate pupil achievements through digital portfolios and
online showcases.

Implementation Plan

Term Actions Lead Success Indicators

Autumn Audit current digital tools SLT Completed audit and CPD
and staff confidence plan

Spring Launch digital wellbeing PSHE Lead Pupil feedback and
module engagement

Summer Showcase pupil digital Class teachers | Parent participation and
projects pupil pride

Monitoring & Evaluation
o Termly review by SLT and Digital Lead.
¢ Pupil voice surveys and staff feedback.

¢ Impacttracking via attainment data and engagement metrics.



